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Econometric analysis of Apple's Clients' Disposable Personal Income and Consumer Expenditure
Introduction
Apple Company designs manufacture and markets mobile communication and other electronic devices including personal computer, disposable digital music players, and mobile phones. The company also distributes and sells a wide range of software and application such as OS, OS X, watchOS operating systems, and iCloud. Besides electronics and software, Apple Inc. distributes a wide range of accessories, networking solutions and third-party computer and mobile applications. As a strategy, the company is committed to bringing the best user experience to its customer through innovative mobile and computer apps, and unique ability in designing and producing own operating system, and other hardware and software applications.
Consumer spending makes about 70% of the total economy (Skousen, 2018). What a consumer does in vital not only to the growth of the economy but also that of business and companies. In a business cycle, production and investment often lead the economy into and out of recession (Greene 2003). Therefore, retail demand is the most stable component of the economy. In right of this observation, we set to investigate what effect of the relationship between Real Dispensable Personal Income and Personal Consumer Expenditure of Apple’s customer has on the growth of Apple Company. This econometric study is anchored on the following theoretical prepositions; 
i. An increase in consumption doesn’t necessarily translate into an increase in an income
ii. Higher absolute level of income will widen the gap between income and consumption
iii. A significant increase in the level of income increase the level of saving
Data Interpretation
[bookmark: _GoBack] Apple’s client Income and Personal Expenditure Data was obtained from the Bureau of Economic Analysis. We found a negative correlation between the Client’s Real Disposable Personal Income and Personal Consumer Expenditure (r=-0.156). The relationship between income and expenditure is a function of economics. Global and National changes affect how individuals and business spend their incomes. According to the consumption faction, the relationship between income and expenditure is linear. Since the results indicate that Apple's customer's Income has a negative correlation with the expenditure, one would assume that there are fewer consumer expectations. In addition, there might be several factors that have decreased Apple's customer's expenditure such as financial uncertainty, and perhaps an increase in the interest rates. 
The linear regression analysis showed a significant correlation between Disposable Personal Income Y, and Disposable Personal Expenditure X (y=16152-27.780x). For instance, the value of disposable Personal income of persona A is correlated with a constant value of 16152 less 27.780 of Disposable personal expenditure. According to Greene (2003), consumer spending has a significant role in the growth and development of a company. Apple Company depends on its client expenditure to make a profit. However, in this case, this is a significant reduction in consumer expenditure over the years. This reduction in consumer expenditure may have resulted from the amount of disposable income (average income minus tax), income per capita, household debts and consumer expectations.
The findings of this econometric analysis recommend that Apple company redesign strategies of meeting consumer expectations, increase sensory power and restricted access to products and services (Skousen, 2018). In addition, Apple's marketing managers may strategies for a bulk culture of buying a pack of goods and increase margin mapping.   
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